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By JOHN JURGENSEN

O
N THE POPULAR Web site
MySpace.com, members set up
profiles with information about
their interests and then network
across the site, recruiting other

members to link to their pages. Often, the
teens and 20-somethings who dominate the
site have dozens or hundreds of these regis-
tered “friends.”

Then there’s Christine Dolce, whose My-
Space page boasts nearly one million friends—
making her arguably one of the most con-
nected people on the Internet. A 24-year-old
cosmetologist who until a few months ago
worked at a makeup counter in a mall, she now
has a manager and a start-up jeans company
and has won promotional deals for two main-
stream consumer brands.

As videos, blogs and Web pages created by
amateurs remake the entertainment landscape,
unknown directors, writers and producers are
being catapulted into positions of enormous in-
fluence. Each week, about a half-million people
download a comedic video podcast featuring a
former paralegal. A video by a 30-year-old come-
dian from Cleveland has now been watched by al-
most 30 million people, roughly the audience for
an average “American Idol” episode. The most
popular contributor to the photo site Flickr.com
just got a contract to shoot a Toyota ad campaign.

While online stardom can sometimes be fleet-
ing, and some measures of audience size are sub-
ject to debate, a look at the rising stars in this
world shows how the path to entertainment suc-
cess is being redefined. Traditional media compa-
nies and marketers are already in pursuit of some
of these new faces.

“It’s an awesome feeling,” says Ms. Dolce, who
built her MySpace profile with a page that panders
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Cup-winningsoccerteam

havedoneit.Astartingquar-

terbackintheNFLhastrieditout.

AndsohasJordanKreuter,an18-year-

oldgolferinNorthCarolina.

Thethingtheyhaveincommon:

They�veallturnedtoneurofeedback,a

techniquethatpromisestohelpathletes

reprogramtheirbrainssotheycanreach

azoneofrelaxedconcentrationduring

clutchsituations.

Long usedto treat medical conditionssuch

as attention deficit hyperactivity disorder, epi-

lepsy and dementia, it isbeginningtoemerge as

a toolforpro and amateurathletesalike�with

neurofeedbackmachinesevenstartingtoshowupatsomelocalpublicgolfcourses. Thistechniqueisbringingsomesciencetothe mentalsideofathletics,afieldalsoknownas sportspsychology,whichhasoftenbeenderided bymanyplayersandtrainersashokum.Inneuro- feedback,athletesstraponelectrodesthatmea- surebrainwaves.Theythentrytolearnhowto controlspikesinthosebrainwaves,whichmay signifydistractionsgoingoninsidetheirheads, suchasobsessingaboutapastperformance.Crit-icssay it�s one thing to be able to manipulate a bunchof lines moving across a screen, but it�sanother to remainperfectly calmas afastballz o o m s t o w a r d y o u a t 1 0 0 m i l e s p e r h o u r o r n e t -work cameras hover over yourpar putt. As aveteransports reporter who has seenmany training fads come andgo, I was curioust o t r y i t o u t . W i r i n g m y s e l f u p t o a n e u r o f e e d -
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TheMySpace member witha million ‘friends.’The receptionistwith aproductiondeal. Some of theWeb’s amateur entertainersare becoming powerful players.SPORTSMogulsofNewMedia
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